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 Graduates of the University of the West Indies (UWI, Trinidad and Tobago), in       

the Department of Creative and Festival Arts, are often left with limited options in 

which to make a living from their creative work. The purpose of this case study     

was to examine the perceptions of stakeholders in the Arts in order to increase the 

understanding of the ways in which the Visual Arts programme may contribute to 

reform efforts so that graduates can engage in visual production both     

domestically and globally. Data were collected from students, graduates,    

lecturers, artists, and investors through a maximal variation sampling method.    

The multiple sources of evidence were in the form of interviews, document     

analysis, and visual materials, from which themes, patterns, and relationships 

emerged. The results indicated a negative relationship between students’ 

understanding of the market and their decision to engage in the market activity.  

Keywords: Cultural industries, cultural policy, curriculum, market, Art, 

stakeholders.  
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