ENTRY REQUIREMENTS

DEPARTMENT OF MANAGEMENT STUDIES

MSc. International Management

CONTACT INFORMATION
MSc. International Management

Applicants should normally have at least a Lower Second Class Honours degree or
its equivalent.

Programme Coordinator

Candidates with pass degrees, who have other relevant qualifications and substantial

Ms. Nicole Knight
Email: Nicole.knight@cavehill.uwi.edu
Tel: (246) 417-4485

experience, will be considered for entry on a case by case basis.

PROGRAMME TIMING
The core programme is delivered over an intensive three-semester period. Full-time
students will complete the programme in eighteen months, part-time students can

HIGHER DEGREE PROGRAMMES
FACULTY OF HUMANITIES &
EDUCATION

COURSE SCHEDULE
The course schedule may be modified, based on lecturer availability.

MA Caribbean Studies :
Languages / Literatures

DM Paediatrics

MSc. Sociology

DM Psychiatry

Master of Social Work

Master in Public Health Health Services Management

MSc. Tourism and Events
Management

MA Cultural Studies
MA History

PROGRAMME COST

MA Heritage Studies

Core Programme

MA Theology

FACULTY OF SOCIAL SCIENCES
MSc. Applied Psychology

MA Linguistics

MSc. Banking & Finance

Diploma in Education (Secondary)

MSc. Building & Construction
Management

Full-time Registration:

45 credit hours

– BDS$ 28,800 (US$14,400)

Master in Education (MEd)

MSc. Counselling Psychology

Part-time Registration*:

1 Credit hr - Workshop

– BDS$ 640 (US$320)

MFA Creative Arts

		

3 Credit hr - Course

– BDS$ 1,920 (US$960)

MSc. E-Governance for
Developing States

		

6 Credit hr - Final Project

– BDS$ 3,840 (US$1920)

FACULTY OF LAW

MSc. Financial & Business
Economics

*Part-time students should normally register for 3 - 3 credit courses per semester.
Pre-Programme*

Intensive Management

– BDS$1,200 (US$600)

		

Intensive Language

– BDS$1,500 (US$750)

*Pre-programme fees are NOT included in Core Programme costs.
Costs include books and materials

Diploma/LLM Corporate &
Commercial Law

MSc. Integration Studies

Diploma/LLM Legislative Drafting

MSc. International Management

Diploma/LLM Public Law

MSc. International Trade Policy
MSc. Investments & Wealth
Management

FACULTY OF MEDICAL
SCIENCES

MSc. Labour & Employment
Relations

DM Anaesthesia and
Intensive Care
DM Emergency Medicine

MSc. Logistics and Supply
Chain Management

Annual University Registration Fees

Diploma, MSc., DM
Family Medicine

MSc. Management

University Registration Fees are NOT included in the cost of the tuition fee.

DM General Surgery (Parts I and II)

Financial Management,
Human Resource Management,
International Management
and Marketing

These fees are as follows:
Amenities Fees
Guild Fees		
ID Card (First year only)

– BDS$770.00
– BDS$120.00
– BDS$25.00

(US$385.00)
(US$60.00)
(US$12.50)

Students enrolled in this self-financed programme are billed for the courses for which they register each
semester. Fees are payable immediately on registration. University fees are additional to the programme fees
and are billed on registration every semester until the degree has been awarded.
Programme Costs and University Registration Fees are subject to change in 2013/2014.

offered in four specialisations:-

Diploma in Health
Service Management
DM Internal Medicine
DM Obstetrics and Gynaecology
DM Ophthalmology

MSc. Tourism & Hospitality
Management
MSc. Tourism with Project
Management
MSc. Tourism and Sport
Management
MSc. Tourism Marketing
MSc. Transport Economics
FACULTY OF PURE & APPLIED
SCIENCES
MSc. Electronic Commerce

Masters Programme

MSc. Natural Resource and
Environmental Management

Faculty of Social Sciences

MSc. Telecommunications
CAVE HILL SCHOOL OF
BUSINESS
Doctor of Business
Administration

DEPARTMENT OF MANAGEMENT STUDIES

Executive Master in
Business Administration

MSc. International
Management

The Executive Masters in
Business Administration in
Entrepreneurship

MSc. Management

International Master in
Business Administration

MSc. Project Management &
Evaluation

Master in International Events
Management

UWI also offers a range of MPhil and PhD programmes in a number of areas.
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complete the programme over several years.

2012-2013

Information on these as well as our application process, online application forms,
and the documentation required can be found at:

www.cavehill.uwi.edu/gradstudies

JOIN THE TRADITION OF EXCELLENCE



PROGRAMME SUMMARY

of the national environment on people’s behaviour and human resource choices.

OR

The programme is designed to develop international managers who can comfortably
and confidently move from country to country and deal effectively with counterparts
from around the world. The programme is delivered by a cadre of international
instructors and invited guest speakers from the region. Students are drawn from

•

IMGT6050

Comparative Labour Relations

•

IMGT6090

Spanish I

•

IMGT6100

Spanish II

•

IMGT6110

Spanish III

similar topics in the context of different national and cultural environments. The
course also examines issues of hiring and retention, selection and training, career
paths and other similar topics in the context of international businesses.
IMGT6090 Spanish I: This course develops a student’s ability to read, write, speak

throughout the Americas and beyond. The programme incorporates workshops on
issues of special interest in the region.

The course examines leadership, motivations, communication, personality and other

and think in the foreign language. Building on their basic understanding of the

This programme provides an excellent opportunity for students from the English-

COURSE DESCRIPTIONS

speaking Caribbean to meet counterparts from within the region as well as those

The following course synopses give a general description of the material to be

from outside. It also provides an opportunity to develop regional and international

covered. We expect individual lecturers to develop specific course content, including

networks.

reading lists and methods of assessment. In general, reading lists will incorporate

IMGT6010 International Marketing: This course covers marketing issues from

texts, journal articles, recognised classics as well as the most recent papers on a

an international perspective. Topics include market research, consumer behaviour,

PROGRAMME CONTENT

particular topic. Course assessment will be typically based on in-class projects and

advertising and media, and the like. Each topic is considered in terms of cross-

presentations, case analyses, class participation, tests and examination – assessment

national and cross-cultural differences, as well as in terms of the trade-offs between

The programme consists of a core set of international management courses,

will be both at the group and at the individual level.

localisation, regionalisation, and globalisation.
IMGT6040 Government, Business & Society: This course will describe different

The final project gives students the opportunity to put into practice what they have

CORE COURSES

learned in the courses.

IMGT6000 International Finance: This course covers finance from an international

society plays in government and business, as well as their interactions. The objective

Pre-programme intensive modules in management and languages will be offered

perspective. Topics include international monetary systems, foreign exchange

of the course is to ensure that students will be able, as managers, to manage

prior to the core programme. The management module is intended for students

transactions and translations, capital markets, dealing with financial risks. Each topic

effectively within the political environments they encounter around the world. Issues

without previous management education. The language module is for students

is considered in terms of political and economic differences, as well as in terms of the

associated with sovereignty, political risk, and political risk management will be

without appropriate foreign language capability.

trade-offs between various financial approaches.

explored in the context of the changing face of politics around the world. Interactions

language, students will learn to construct essays and presentations and to converse
naturally in the foreign language. Students will be exposed to some of the history,
literature and art associated with the region and the language they have selected.

language courses, and a final international project. The language courses are closely
linked to the international management courses, so that each reinforces the other.

government systems and how these systems relate to businesses and the role that

with governments, for example, lobbying and negotiating, will also be explored.

PRE-PROGRAMME INTENSIVE MODULES

IMGT6030 International Trade and Investment: This course covers the
fundamentals of why trade and investment take place. The focus is on understanding

IMGT6100 Spanish II: This course will focus on developing a student’s language

trade and investment patterns and using this information in developing international

ability as well as developing an appreciation of the cultural characteristics of

business strategies. Participants will gain an appreciation of the macro level of trade

communities for which Spanish is the main language. Students will develop their

and investment, as well as an understanding of the firm level decisions that influence

writing and presentation skills in the foreign language by writing critical essays and

trade and investment patterns.

undertaking case analyses and presentations.

Management Module: 			

Spanish Module:

•

Management

•

•

Accounting

•

Finance

•

Marketing

IMGT6070 International Strategy: This course will consider elements of corporate

IMGT6110 Spanish III: This language course will focus on ensuring that students

•

Data Analysis

strategy from an international perspective. The course will examine different ways

can function in the business environment and will assist in completing their final

of entering foreign markets (e.g. imports/exports, license, contracts, franchises,

project in their second language. The stress will be on international business terms

joint ventures, strategic alliances) and how a firm can effectively select among these

and conventions. At the conclusion of this course, students should be comfortable

options. Relationships between the firm’s internal environment and the external

travelling to a country where their selected foreign language is spoken and interacting

global environment will be considered as it relates to developing global, international,

with business colleagues in that country.

Beginners Spanish

CORE COURSES
The proposed new programme structure is as follows:
• 		MGMT6001 Leadership and Organizational Behaviour

and regional strategies.

•

TOUR6000

Research Methods

IMGT6050 Comparative Labour Relations: This course focuses on international

WORKSHOPS

•

ACCT6011

Corporate Finance

labour issues, including the similarities and differences across countries. Different

•

Cross-Cultural Communications

•

MKTG6000

Principles of Marketing

institutions, laws, customs, and practices will be explored as well as the impact of

•

Caribbean and Latin American Experiences

•

IMGT6000

International Finance

culture and politics on labour relations. The implications, for international labour

•

Managerial Communications

•

IMGT6010

International Marketing

relations, of changes in the international economy, as well as the political and

•

Contemporary Management Issues

•

IMGT6030

International Trade and Investment

institutional environment, will also be considered.

•

IMGT6060

International Organizational Behaviour

•

IMGT6070

International Strategy

IMGT6060 – International Organizational Behaviour: This course examines issues

•

IMGT6040

Government, Business and Society

associated with organisational behaviour and human resources management, from

•

IMGT6120

Practicum/Research Paper/Consultancy (6 credits)

an international and cross-cultural perspective. The course focuses on the impact

FINAL PROJECT
The final project is intended to be flexible to encompass the varying interests and
needs of students.

